
 

  

 

Press release: Google South Africa & SA Tourism partner, launch ‘South Africa: An 

Explorer’s Paradise 

New Google Arts & Culture page enables people all over the world to explore SA virtually 

 

[Johannesburg] 25 February 2021 - Google Arts & Culture (GAC) and SA Tourism today 

announced South Africa: An Explorer’s Paradise, an online exhibition where visitors from all 

over the world can explore South Africa through a collection of 500 images and videos, 55 Street 

Views and 20 digital stories. 

 

This is the first phase in a long-term collaboration to celebrate South Africa’s diverse people, 

its rich cultural heritage and its breathtaking landscapes.  

 

COVID-19 has put pressure on the tourism industry in South Africa and globally, and the project 

offers audiences the opportunity to virtually discover the best of the country.  

 

“South Africa has been aptly described as a microcosm of the world, a place where civilisations 

meet,” says Google South Africa country director Alistair Mokoena. “With its spectacular views, 

stunning wildlife and unbeatable biodiversity, bustling modern cities, and vibrant economy, 

South Africa is often described as “A world in one country”.  

 

“In 2019 more than 10 million people visited. In 2020, on average, arrivals were substantially 

lower - October 2020 saw 91% fewer arrivals than October 2019, for example. We wanted to 

promote South Africa’s heritage and destinations in a way that hasn’t been done before to 

tempt them to visit in person as soon as they can,” says Mokoena.  

 

For SA Tourism, today marks the start of formalising a relationship and partnership that will 

play a crucial part in the sector’s recovery. 

 

“The Google Arts and Culture platform does a great job in creating awareness for the rest of 

the world to get a spectacular glimpse of South Africa, but what also excites me is the potential 

of the partnership to grow the sector on the digital front,” comments SA Tourism CEO, Sisa 

Ntshona. 

 

“We know that digitally-led is the norm and through our partnership we hope to equip the 

sector with the necessary skills to thrive and adapt in a digital environment.”  

 

http://g.co/sharesouthafrica
https://artsandculture.google.com/preview/search/asset?project=share-south-africa
https://artsandculture.google.com/preview/search/video?project=share-south-africa
https://artsandculture.google.com/preview/search/streetview?p=south-africa
https://artsandculture.google.com/preview/search/streetview?p=south-africa
https://artsandculture.google.com/preview/search/exhibit?project=share-south-africa
https://live.southafrica.net/media/275679/tourists-table-b-dec-2019-final.pdf?downloadId=325698
https://live.southafrica.net/media/277729/the-road-to-recovery-report-volume-1-dec-2020.pdf?downloadId=366123


“We have already started introducing some of Google’s offerings at our nationwide SMME 

workshops and will continue with this and more throughout this year,” Ntshona adds. 

 

Google Arts & Culture director Amit Sood is thrilled to see the project kick off.  

 

 "I am excited that South African Tourism and Google Arts & Culture are starting their 

collaboration today. The first phase of our partnership is now online to showcase incredible 

locations, hidden gems and adventurous activities across South Africa. We are looking forward 

to the next steps together with South African Tourism, and we hope that anyone, anywhere will 

get a glimpse of what the country has to offer,” Sood says.  

 

To experience South Africa and explore to your hearts’ content, visit g.co/sharesouthafrica, 

or download the Android or iOS Google Arts & Culture app. 

 

ENDS 

 

About Google 

Google's mission is to organize the world's information and make it universally accessible and 

useful. Through products and platforms like Search, Maps, Gmail, Android, Google Play, Chrome 

and YouTube, Google plays a meaningful role in the daily lives of billions of people and has 

become one of the most widely-known companies in the world. Google is a subsidiary of 

Alphabet Inc. 

 

For more information, visit our Google Africa Blog: google-africa.blogspot.com. You can also 

follow Google's Africa team on Twitter: twitter.com/googleafrica. 

 

About South African Tourism 

 

South African Tourism is a Data & Insights led Destination Marketing Organisation (DMO), 

established in terms of the Tourism Act of South Africa to market the country as a domestic 

and international tourist destination. It executes this goal by marketing the country’s tourism 

products and facilities both domestically and internationally to achieve the government’s 

primary purpose of improving its citizen’s lives through the inclusive growth of the South African 

tourism economy.   

 

For media enquiries: 

 

Altaaf Kazi at South African Tourism   

Tel: 082 553 9595 

Email: altaaf@southafrica.net OR mediaq@southafrica.net  

 

Mich Atagana at Google South Africa 

Email: matagana@google.com 
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